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About the Weekly Briefing Report 

 

I write the Weekly Briefing Report to provide an immediate view of the market. My premium 

service (which additionally includes Monthly and Quarterly Briefing Reports) provides a more in-

depth view. Learn more and subscribe here. 

 

I value your feedback and I would particularly appreciate your thoughts on the topics you would 

like me to add to my coverage – contact me at peter@peterbackmanfs.com 

 

My Insight 
 

What happens if you hold a party, and no one comes?  

 

What happens if the government says it’s OK to work from the office again? But what if no one 

takes any notice? After all, the economy, so says the government (and to be fair, the official 

statistics), is growing very nicely as it is. What happens when the government says it’s now 

permissible to visit a nightclub? And what happens if people go somewhere else? After nearly two 

years of covid, partying habits have changed (possibly) and money is tight and can be spent on 

other things. 

 

What happens when masks no longer need to be worn in pubs, and social distancing rules are 

relaxed? What happens if pubgoers don’t turn up – after all, at £6 a pint it can be an expensive 

night out.  

 

What happens if VAT goes up and people still eat out as much as they used to? And what 

happens if business people no longer travel nearly as often as they used to? For many years, they 

have subsidised air fares for those wanting to travel economy. If business travel no longer attracts 

enough numbers, premium fares are going to rise. And that will put off many potential air 

travellers. What happens then to holidays abroad and spending at airports? 

 

What happens if last December wasn’t an outlier? What happens if Christmas trading is forever 

slower than it used to be because of a new winter threat each year from a virus (whether a new 

covid variant, or a totally new disease)? 

 

What happens? Maybe nothing. Maybe this is how it’s going to be. Maybe we are now trading in 

a ”typical” market (after allowing for the fact that right now, it’s a typical slow January). For the 

last couple of years or so, there has been an expectation that the world will be different. An 

expectation that, hopefully, good things will get better, and bad things will lessen. Perhaps the 

market will spring back to how it was, and what it looked like in those pre-covid times. Maybe not 

everything would spring back, but (such being human nature) the hope is that “my” part of the 

world will be one of those markets that will spring back. But what if this doesn’t happen? What if 

this is where we are, and where we’ll be for a long time? 

 

What happens if you hold a party and no one comes? I don’t have the answers. I’m just asking 

the questions right now. We’ll find out soon enough whether anyone comes to the post-covid 

party. 
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The Numbers 

 

This week, I’ll take a journey that ends up somewhere unexpected. I’ll start with this: data from the 

Department for Transport shows use of National Rail remains stubbornly at 50% or so of pre-covid 

levels. One reason why travellers may be reluctant to go by rail is being addressed by the 

Department – on Friday it announced that it’s going to “remove repetitive and unnecessary 

onboard announcements on trains” so that passengers will no longer be bombarded with ‘tannoy 

spam’.  

 

Although I have no specific evidence, based on what I see on my journeys abroad and in 

conversation with visitors from other countries it seems we Brits may be particularly prone to this 

type of pollution. What I mean is the plethora of unnecessary bits of information that we are given 

– and indeed which are thrust in front us. They may be verbal (of the National Rail ‘tannoy spam’ 

type) or they may be visual. 

 

It may be that once they were informative but are no longer (“Keep 2 metres apart. The length of 

2 supermarket trolleys”); they may be contradictory (I’ve seen “Keep this door open at all times” 

and “Shut this door at weekends” on the same door); they may be informative but scruffy 

(signatures against a list of times when a toilet has been cleaned); they may be untidy (a 

handwritten notice on a page torn from 

a lined notebook, sellotaped to a door); 

they may just be unhelpful (“Back in 20”). 

 

Not only that, because there is so much 

of it, individual notices are unread. So it 

becomes unnecessary to post them in 

the first place. And by the same token, 

notices with important information 

(“Please mind your head”) go unnoticed. 

 

While this is a general problem, I suspect 

there are also relevant examples from 

the foodservice and the hospitality 

industry. An ageing notice above 

washroom taps (“Beware hot water”); 

multiple and outdated signs (“Winner of the best …” in 2006, 2007 and 2010). Not all signs are 

unnecessary but surely they should be limited to those that provide required, current and helpful 

information – and they should reflect the values of the place where you find them.  

 

So there is a problem of too many signs that are unread, scruffy, misleading – all of the above, 

and more.  

 

Maybe the solution is to appoint a CNO (Chief Notice Officer) whose job is to track down and 

destroy unnecessary signs and tidy up those that remain. Then, we can be free to enjoy 

hospitality, or the rest of our journey, unmolested by ‘sign spam’. Who knows, maybe this freedom 

will contribute to a rising graph, with rail journeys returning to where they were before covid. And 

maybe, the same will apply to eating out too.  

 

The rest of this report contains a summary of activity over the last week, including plenty of 

delivery offers: 
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News in the past  week 

 
Financial & Legal 

 

• Unemployment in the UK fell 4.1% in the September to November quarter 

• Average wages plus bonuses were up 4.2% in the three months to end December 

• ‘Plan B’ advice to work from home, covid passports and mandatory face mask rules to 

be removed in England 

 

Restaurants 

 

• Wagamama LfL sales rose 1% in December versus 2019 

• The Restaurant Group leisure division LfL sales fell -2% in December versus 2019 

 

QSR 

 

• Hotel Chocolat turnover rose 17% in the last quarter of 2021 versus 2020 

 

Pubs 

 

• Brewhouse & Kitchen turnover rose 8.9% in the last three months of 2021 

• Nightclubs reopen in Scotland   

• J D Wetherspoon LfL sales fell -15.6% in the quarter to mid-January; organic sales fell -

16.6% 

• Rekom UK LfL sales fell revenue -22% in December versus 2019 

• Revolution LfL sales fell -23% between mid-November and end December 

• City Pub Group sales fell -15% in December versus 2019 

• Peach Pub LfL sales were up 21% in the second half of 2021 versus 2109 and 3% over 

Christmas 

 

Leisure 

 

• Brighton Pier Group turnover rose 31% in the six months to end December versus  

 

Delivery 

 

• Deliveroo GTV in UK and Ireland rose 35% in the last quarter versus 2020; the increase 

was 25% internationally 

 

Suppliers 

 

• Beer sales fell -20% in the first week of 2022 according to CGA  

 

Around the World 

 

• Domino’s Pizza Poland LfL system sales rose 16% in the last three months of 2021 versus 

2020 

• Sodexo turnover rose 17.5% in the latest quarter versus 2020; Education up 28.7%; B&A 

up 19.5%; Healthcare and Seniors up 7.4% 
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Delivery Offers in the Week 

 

• Deliveroo: 20% off at local restaurants. Tasty Thursday 

• Deliveroo: 10% off 

• Deliveroo: 20% off Byron burger 

• Deliveroo: 25% off 

• Deliveroo: 50% off 

• Deliveroo: Free delivery from Bleecker Burger 

• Deliveroo: £7 off your next order 

• UberEats: Get 20% off 

• UberEats: 50% off groceries 

• UberEats: Spend £15, save £3 

• UberEats: Spend £20, save £5 at McDonald’s 

• UberEats: Free item (Spend £15) at Subway 

• UberEats: Buy 1, Get 1 free  

• UberEats: Enjoy £10 off these local favourites for Eat Wednesday 

 


