
  

Q3 2020 July - September 
Published 31 October 2020 

 



1 

  

Peter Backman • Quarterly Briefing Report • Q3 2020  
 

 

 

 

 

Introduction 
 

I launched the Quarterly Briefing Report to satisfy the widespread need for factual 

information about what has happened recently in foodservice and its supply chain and 

how things will pan out over the short term.  

 

At the start of the covid lockdown I launched my free Weekly Briefing Report and more 

recently my Monthly Briefing Report which with my Quarterly Briefing Reports is now 

available as a premium subscription service.  

 

Like the last release of the Quarterly Briefing Report, this release is longer and includes 

more commentary, than normal because of the momentous changes that face the 

foodservice sector. 

 

Note: This report includes forecasts for the next two quarters. I had prepared them 

last week before the government announcement of a second lockdown for 

England starting on 5 November and lasting for a month. Given the very limited 

time available, I have not been able to prepare carefully considered revisions to 

allow for these new conditions. Accordingly, in the forecast section later in this 

report, I have provided forecasts based on my initial assumptions. I have also 

supplied preliminary forecasts that take into account the second lockdown.  

 

 

Headlines 
 

Once again, the  foodservice 

sector is standing on the 

edge of a precipice. It seems 

to have returned to the days 

of early April with selected 

lockdowns affecting trading 

in restaurants, pubs, hotels, 

and the leisure sector. 

 

And as I write this, a greater 

danger has appeared. Total 

lockdown, for a month, 

possibly longer, has been 

announced and will come 

into force on 5 November. 
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This includes a prohibtion on restaurant and pub trading other than for delivery and take 

away. 

 

I had prepared my forecasts while total lockdown was just one of several possibilities, but 

it is now becoming  the reality. The announcement came too late to totally rework all my 

figures (summarised later in this report) but I have included some overall figures which 

attempt to show the scale of the effects of this new period of lockdown. I would also not 

want this “Headlines” commentary reflects the situation immediatley before the 

announcement of the second lockdown. 

 

While there are many similarites with the situation at the start of covid, seven months ago, 

there are important differences, too. On the plus side, the medical fraternity learned 

many lessons (often at great emotional and financial cost) on how to cope with covid. 

And these lessons are now being applied to medical interventions, with the result that, at 

the medical level, there is a broad perception that it can cope. And that is perhaps 

feeding through to a somehwat higher level of confidence about the future amongst the 

public at large. Another positive has been that the direst of forecasts didn’t come true. 

The fodservice sector didn’t collpase. While that is cold comfort it also carries lessons for 

the future.  

 

And that future looks as though it will include some viable vaccine in the next few months, 

even though there are doubts about how effective it will be in terms of the length of time 

antibodies may remain effective, and the length of time required to vaccinate a 

significant proprtion of the population. 

 

On the other hand, some things are worse than they were in the spring. Many businesses, 

although having been supplied by the government with financial and legal weapons to 

fight against the devasting impact of a massive reduction in turnover, are now weaker 

than they were. Moreover, the Job Retention Scheme (the original furlough scheme) is 

ending (although not until the new lockdown has ended) and its replacement, The Job 

Support Scheme, is not so generous and requires greater financial constributions from 

employers than the original scheme. The consequence is that jobs are being declared 

redundant, staff are being let go, and businesess are failing. There is more of this to come. 

 

The general mood of public opinion is not as coherent as it was. The current second 

period of regional lockdown was, putting it very mildly, not welcomed by many in society 

for a large number of reasons. And given the summer period, when cases and deaths 

were falling, there is a certain insouciance amongst sectors of the population about the 

actions they should be taking to reduce the possibilityof infection.  

 

The result is that issues surrounding social distancing, and possibly hygiene, are not being 

taken as seriously as is perhaps required; that is not only exacerbating the need for 

lockdowns, but also, crucially for the foodservice sector, is leading to the loss of custom 

from those people nervous about the possibility of being infected when eating out, 

coupled with the total closure of some types of venue. 
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So there are good points and bad points with plenty of uncertainty about both. This is 

feeding through into a lack of confidence at all levels of society. And that lack of 

confidence is gnawing away at operators and their suppliers.  

 

For the foodservice sector specifically, there are plusses and minues. As I have said in my 

Weekly Briefing Report, published at the same time as this report, it won’t be totally 

uncharted territory - operators have learned how to do things durig lockown and what to 

expect. So, for example, they have learned that delivery and take away are not only 

perfectly acceptable – but are much in demand from customers. So, operators who 

pivoted to delivery and stuck with it, are in a good place (indeed their place seems to be 

specifically protected under the forthcoming lockdown rules). Operators who pivoted to 

delivery and then pivoted back to dine-in can brush off the operating models that stood 

them in good stead six months ago. But, I would note, the world of delivery and click and 

collect has moved on and it might be necessary to look again at products, pricing and 

packaging to ensure they are still relevant. 

 

Another plus: the new lockdown has a month’s time limit. Or has it? What happens if the 

numbers don’t move or as far as the government would like? Will there be an extension? 

 

And then there are the minuses. A crucial one is that over the last six months, businesses in 

the foodservice sector have been weakened by debt (rent, workers and VAT still remains 

to be paid) and a loss of confidence. So, they are less resilient. And the feeling that 

everyone is in this together is no longer the powerful force it was. The lockdown will last at 

least as long as to the start of the Christmas trading period. Even before this new 

lockdown there were, of course, serious doubts as to whether there would be significant 

hospitality business at Christmas and how large it would be. Now, at best, the seasonal 

trading period will extend over just two or three weeks. 

 

The solution to the issue of confidence is a vaccine – and if it doesn’t arrive, or if it arrives 

but doesn’t do its job, the situation will darken considerably more. But confidence is also a 

powerful thing and it will see many people through the difficult months ahead. 

 

Please visit www.peterbackmanfs.com for further information about how I work, or 

contact me on +44 (0)844 800 0456 or peter@peterbackmanfs.com 

 

  

http://www.peterbackmanfs.com/
mailto:peter@peterbackmanfs.com
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What happened this time last year? 
 

• The quarter was eerily quiet  

• Consumer confidence had been somewhat volatile. It had become slightly more 

fearful about unemployment but, nevertheless they remained fairly confident 

about their personal finances 

• Consumers were beginning to reduce their expenditure in restaurants and on food 

in pubs.  

• They were making increased use of delivered meals from restaurants  

• Businesses that depended on overseas visitors have been doing good business as a 

result of the low value of sterling and the growth in visitors from China. 

 

Review of the past month 
 

At the end of September there was still a certain optimism amongst restaurants and other 

high street operators based on their trading levels over the past quarter. But even then 

there were rumblings about the return of covid, and the rise of cases around the world, 

from the continent of Europe, and closer at hand. During the past month, these rumblings 

have been converted to lockdown in many regions of the UK (called a Circuit Breaker in 

Wales) covering about a 

third of the population. While 

not as stringent as the 

lockdown instituted at the 

end of March, in many 

regions lockdowns still had, 

and are still having, a 

malvelonet impact on the 

eating out market. 

 

Some specific rules are 

especially onerous including 

the 10pm curfew on visiting 

pubs and restaurants, the 

Rule of 6, and the rule that 

involves mixing only with 

people from the same 

household anywhere – including in pubs and restaurants. 

 

The net result has been a fall in sales during the month. Having said that, though, it is 

important to recognsie that October always shows a downturn, coming as it does 

between the highs of summer and the Christmas period. Despite that caveat, my figures 

suggest that high street sales (that is in restaurants, pubs and quick service) were -£1.2 

billion below last year’s levels – a fall of -46%. 

 

"Shape" of foodservice - F&B Sales

October 2020
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Pubs
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Staff Catering
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Education
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Source: Peter Backman
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On the other hand, starting in September, pupils returned to school, and some dire 

predictions that they would not do so were confounded. However, patterns of school 

attendance were not the same as in other years, with pupils in many schools being taught 

in “shifts” with some days at school and some at home, learning online in most cases. Thus 

there there were fewer pupils at school every day and the number of school meals fell, 

accordingly, during the month. 

 

Conflicting rules 

 

There was much confusion about the rules of social distnacing, isolation and similar issues, 

and where they apply. And, an additional complication has been the variety of ways 

that rules have been set in the various UK nations. This confusion has caused problems 

both for operators and their customers. 

 

There has also been confusion about the financial resources being made available by the 

government, notably about the Job Support Schme. While at one level this confusion was 

merely annoying, at a more fundamental and practical level it meant that many 

operators were uncerain whether the rules would be sufficiently beneficial for them to 

continue trading, or which of their employees they would have to declare redundant. 

 

Another area of conflicting rules has been raised by uncertainty over the extent and 

nature of the forthcoming post-Brexit trading environment. For many operators such 

uncertainty is a far off concern but for their suppliers, especially suppliers of perishables, 

the implications are significant, and the uncertainty likewise.  

 

These areas of uncertainty have beeen unnerving for most – operators, foodservice 

workers, suppliers and customers – and business-threatening for many.  

 

On balace, I suspect the uncertainty will have led to an unwelcome reduction in business. 
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Quarterly Review 
 

The July to September quarter was a switchback ride 

 

Two sectors, in particular, have experienced wild variations during the last quarter. 

The first was to be found in schools – both primary and secondary. Before the summer 

holidays in mid-July, schools were effectively not serving meals (except, in some instances, 

to the vulnerable and those receiving free school meals). Five weeks later, on their return 

at the beginning of September, most pupils were receiving food at school although in 

many schools they were getting packed lunches rather than hot meals. The change in 

demand was dramatic but well within the ability of the school meal system to cope. 

 

The second sector experiencing wild swings in the quarter has been restaurants (which, in 

this analysis, includes pubs). Having been allowed to reopen in early July, they saw a slow 

build up of business as the month progressed. In August, the EOtHO scheme started up, 

and ultimately led to the serving of over 150 million meals which proved to be a huge 

boost to the sector even 

though some of the additional 

meals cannabilised take 

away and delivered meals, 

both from operators othrwise 

benefitting from EOtHO, 

stealing some business from 

competitors. Thus takeaway 

and delivery lost some ground 

during the 13 days in August 

when EOtHO was operational. 

 

EOtHO 

 

The effects of the scheme 

continued to be felt after its 

official end on 31 August; in 

September many customers, 

having redicovered the joy of 

eating out, continued to do so at high levels – boosted perhaps by quite a number of 

operators who continued their own, self-funded versions of the scheme. But the impact 

was beginng to wear off as the month advanced. And by the end, sales numbers were 

down significantly across the board compared with the high points of August.  

 

Note: I shall have more to say about he impact of EOtHO when the government 

releases its statistics for the scheme – these have been delayed on two occasions 

and are now due for release in mid November. 
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VAT 

 

The reduction in VAT, from 20% to 5%, that started in mid July, gave some relief to high 

street operators who either passed the 13% reduction on to their customers, or kept the 

reduction and used it to boost their gross margins. Some operators did both of these 

things.  

 

The net benefit accruing from lower prices was some increased level of sales although the 

immediate impact was drowned out by the half price reduction brought about by the 

EOtHO scheme two weeks after the VAT reduction came into force.  

 

The boost to profit margins that benfitted those operators who did not pass the reduction 

on, was probably drowned out by the other pressures on their business finances. Thus, the 

VAT reduction had some impact on business and margins but those effects are difficult to 

distentangle from other, more prominent issues such as rent and rising levels of corporate 

support in running the furlough scheme.  

 

Overall, though, the reduction in VAT has led to some easing of financial pressures on 

operators. The reduction, originally due to end in mid January has subsequently been 

extended by a further ten weeks to the end of March 2021. 

 

Holidays 

 

The good weather, coupled with the sheer difficulty and uncertainties associated with 

travelling abroad, meant a boost for UK holidays notably in hotels (and self catering via 

Airbnb) in seaside locations and rural tourist areas.  

 

Leisure sites, subject to strict distancing rules which placed significant restrictions on visitor 

numbers, were unable to beneift to a large extent from staycationers. On the other hand 

pubs and restaurants in holiday areas benfitted during late July and August. But sales fell 

back quite rapidly with the end of the holiday season and of EOtHO, even though many 

people unencumbered with childen (who had by now returend to school) and 

encouraged by the good weather, extended the holiday season well into September. 

 

But it was also business as before 

 

For other sectors though, it was no switchback ride – more a continuation of past trends. 

 

B&I (feeding at work) showed some benefit from the return to work at manufacturing sites 

even though levels were still below pre-covid levels. The return was not nearly as obvious 

in office sites, especially in London and other city centres, because of the continuing 

prpensity to work at home. All this meant that levels of feeding at work remained 

depressed. 

 

Health care on the other hand continued at a high level and recovered most of the staff 

feeding that it had lost during the peak lockdown period; nevertheless visitor numbers 
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were almost non-existent, so coffee and visitor catering services were trading at very low 

levels throughout the quarter. 

 

Delivery 

 

Meanwhile delivery continued to grow and increasing investment in dark kitchens 

boosted that growth. The reasons for this growth are well rehearsed so I shan’t go into 

detail here except to record that the more delivery is used by customers, the more it will 

become entrenched in their ways of doing things. I am increasingly certain that the 

increase we have seen in delivery will be embedded and we will see further expansion. I 

am concerned, though, about the lack of profitability within the whole delivery system, 

and the very high levels of invetsment in dark kitchens which is beginning to look like 

bubble conditions. Consequently the delivery sector is due for a significant shake out to 

accompany the current global M&A activity in the sector. 

 

Keynote issues 

 

In my last Quarterly Briefing Report, I commented on five keynote issues: exposure, 

innovation, acceleration, degradation, and restoration. I am revisiting them briefly here. 

 

Exposure 

 

Covid exposed the paramount importance of people – specifically the workforce 

and customers - to the foodservice sector. However, during the last quarter, the 

importance of people came up against the brutal financial realities of the current 

state of the market with the result that many jobs had to go. The numbers are not 

clear (or at least not firm) but possibly a quarter of a million jobs throughout the 

foodservice sector (more in the wider hospitality sector) have been let go – or will 

be gone when the furlough scheme enters its new phase in which most of the 

burden of paying for it falls on employers. 

 

Innovation  

 

During the quarter, innovation seems to have come from an unexpected quarter- 

landlords - not generally known for their imagination. Yet in the last quarter we have 

seen examples of this. For instance, local authorities have created sites for alfresco 

dining in the highway – barricading off sections with flower beds in some cases, or 

closing off streets to traffic to allow restaurants to put out tables in the reclaimed 

spaces. 

 

Another example of innovation is City Feast, in Canterbury, which houses a variety 

of restaurants including one former Greek restaurant which closed as a result of the 

original lockdown and has morphed into a pop up serving a range of cuisines – 

burgers, chicken wings etc – under several brands mainly for takeaway. 
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And another example is found in some pubs reinventing themselves as subscription 

office spaces – with Wi-Fi connections and coffee on tap. A case of landlords 

turning the pub into a micro version of WeWork. 

 

Acceleration 

 

In my last Quarterly Briefing Report, I noted the reduction in restaurant capacity 

that had been accelerated by covid. And that acceleration has continued apace 

with large chains such as Casual Dining Group (now renamed The Big Table), Pizza 

Express, Pizza Hut, Carluccio’s, Loch Fyne – announcing closures in the last quarter 

amounting to over 400 sites – 22% of their combined total. And that is only a 

sample. The general consensus is that 25% of restaurants have closed their doors 

and I believe that figure is about right although it is difficult to be precise given that 

some sites are closed temporarily (although in practice that could turn into 

permanent closure in some, probably many cases). 

 

In the meantime, the relationship between landlord and tenant is being reworked 

with a growing realization that the turnover-related lease may become a 

permanent feature of the market, and that upward-only reviews may become  a 

thing of the past. These changes are already in place but not yet widespread. That 

may change. 

 

Degradation 

 

I seem to have highlighted landlords a couple of times already – as innovators and 

in terms of changes to the structure of leases. Both changes arise from a single 

cause – the closure of sites in high streets, leisure parks, shopping centres. These 

closures are not restricted to foodservice outlets but, of course, extend across the 

whole retail sector where business models are undermined by the advance of 

online ordering and home delivery. Consequently, many high streets, and other 

shopping locations, are being severely disrupted and degraded; landlords have a 

huge, vested interest in countering this. 

 

Restoration 

 

The issues I’ve just covered suggest major changes to accompany the decline 

caused in many parts of the foodservice sector. But the sector is eminently flexible 

and innovative and I expect to see significant changes over the coming years. It is 

starting right now, for example with the creation of funds to invest in the restaurant 

sector.  
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The last two quarters – and the next two 
 

The recent past – Q2 and Q3 Q2 2020 

 

I have already commented on much of what happened in the last two quarters. So, this 

section covers a summary of the main points. 

 

Restaurants and Pubs 

 

Restaurants – both full service and limited service - and pubs continue to be the 

focus of media attention about the eating out market. But in the last edition of this 

report I placed more prominence on the role of sectors that continued to trade at 

roughly normal levels at the time – specifically hospitals and care homes.  

 

But restaurants and pubs assumed centre stage once again in the last quarter by 

virtue of their growth based on reopening, the EOtHO scheme and, to some extent, 

the good weather. 

 

These sectors were slowing down though towards the end of September. 

 

Meanwhile delivery continued to be an important element of sales accounting for 

perhaps 10% of total restaurant income in the quarter. 

 

Quick Service 

 

QSR operators saw continuing growth from both delivery and click and collect / 

take away. Some of the reasons are well known – they include: the expansion of 

home working, consumer reluctance to make personal store visits and the general 

growth in delivery for all purchases not just foodservice.  

 

Other  reasons are less often acknowledged and they include investment in 

technology covering issues such as order capture, onsite efficiency, customer 

communication, payment and the general flow of information that these activities 

give rise to (thereby providing more information on which  the operator can base 

decisions). Technological investment is, of course, not unique to the last quarter, but 

it has come more to the fore as a driver of sales and efficiencies during the last 

period. 

 

Hotels and the leisure sector  

 

Hotels reopened in early July, and by August about 70 to 75% were open but 

occupancy was much lower at about 40%. Guests were almost exclusively Brits and 

did not include high spending businesspeople, especially those from USA and Asia. 

Similarly, functions, conferences and the like did not feature. Consequently F&B 

sales were well down. 
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The wider leisure sector – visitor attractions, sport spectating and participating, 

travel etc - suffered severe restrictions based on rules about social distancing – and 

with few example sales were a shadow of their normal levels.  

 

Staff feeding, health care, education 

 

Home working and reduced economic  activity generally were twin drags on 

feeding at work.  

 

Meanwhile schools, as I noted earlier, returned to something approaching normality 

towards the end of the quarter. Tertiary education, though, suffered from reduced 

numbers of students attending universities (and higher and further education) – and 

many of those were isolating and buying food from retailers. 

 

In this last quarter, hospitals had moved on from the sheer level of stressed work that 

it endured in the second quarter. As a result, foodservice was broadly back to 

normal levels for patient and staff feeding, though not visitor feeding. Care homes 

continued operating throughout the period. 

 

Delivery and dark kitchens 

 

For reasons I’ve already covered, delivery continued to grow during the quarter, 

boosted in part by expansion of dark kitchens (which are unable to operate with 

delivery to the customer). This activity benefitted quick service operators mainly, but 

full service restaurants also saw growth in delivery. 

 

Alongside this, the emergence of meal kits, especially those provided by higher end 

restaurants, is a niche market that is growing. 

 

The last quarter in conclusion 

 

How have all these developments played out over the past quarter? I’ve included the 

headlines from Market Structure and Trends – my statistical data model of the entire 

foodservice market and its supply chain: 

 

1. Total food and beverage sales in the quarter (July to September) – at £6 Billion - 

were 44% of the sales in the same quarter last year. This was distinct improvement 

on the 8% in the prior period, but they were still down -£8 in this quarter 

 

2. That decline converts to “lost” food and beverage purchases (ie purchases by 

operators from suppliers made in the same quarter last year but not this year) of -£2 

billion 

 

3. Food sales (ie excluding beverages) through the broadline plus logistics channel 

amounted to £0.8 billion, an increase of almost £0.5 billion over the prior quarter 
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The future – Q4 2020 and Q1 2021 – based on a second lockdown 
 

In my initial forecasts, below, I had assumed no second wave of lockdowns (however, I 

was intending to include it as 

an alternative). However, now 

that this assumption is 

incorrect, I have had to 

amend my initial forecasts.  

 

Given the very limited time 

available to do this, I have only 

been able to produce a 

topline alternative forecast of 

overall (consumer) spending 

on food and beverage in the 

eating out market based on 

the assumption that the 

second lockdown will be in 

place for two months - 

covering November and 

December. This is longer than the “month” announced by the government, but I have 

pessimistically allowed for an extension to the period. 

 

I have assumed that, under the second lockdown, operators will build on learnings from 

the first lockdown. This means that, for instance, more restaurants will remain open for 

delivery and takeaway.  
 

The topline implication is that, on the basis of the nationwide lockdown lasting throughout 

November and December, total F&B sales will be only £8.6 billion compared with my initial 

forecast, for the period, of £11.8 billion.  

 

In other words, the second lockdown will depress the market by a further £3.2 billion. 
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The future – Q4 2020 and Q1 2021 – based on assumptions prior to second lockdown 

 

There are profound implications from the declines seen across the foodservice sector over 

the last few months. But it 

should be noted that the 

extent of the reductions 

ameliorated over the last 

quarter. 

 

On the assumption that there 

would be no nationwide 

lockdown, under my initial 

forecast I had expected F&B 

sales over the next two 

quarters to reach £11.8 billion 

– compared with £24.3 billion 

a year ago – this is a “loss” of 

£12.5 billion 

 

My assumptions 

 

The figures and charts in this 

section are based on the following assumptions. Note that these are my assumptions – 

they are not forecasts. 

 

• Lockdown restrictions as 

currently enforced will be 

extended to some other 

areas but not nationally. 

 

• A vaccine will be 

approved by the end of 

the year. It will start to be 

rolled out during Q1 2021 

but not sufficient to 

produce any significant 

degree of “herd immunity” 

(even though that term is 

being downplayed within 

the epidemiological 

community). While the 

medical outcomes will be 

modest during the forecast 

period, they will have an impact, albeit limited, on confidence and, in turn, that will 

lead to a slight uplift in eating out. 
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• Consumers will celebrate 

Christmas by eating out as 

much as they are able. But  

this will be limited. The hotel 

sector will be hit hard 

because there will be no 

corporate functions which 

are a normally significant 

component of Christmas 

trading. My forecasts show 

a peak in December; this is 

not an indication of a rising 

market but a reference to 

the fact that trading over 

Christmas is always more 

significant than in 

November. 

 

• There will be a trade deal 

with the EU over Brexit but it will still lead to some short term disruption in the usual 

functioning of supply chains. While this will not directly impact levels of eating out, it will 

reduce operators’ capabilities and probably add to their costs 

 

I have included my usual summary table here to show changes in foodservice sales and 

purchases (food only, and food plus beverages that are associated with food): 

 
Quarterly Trends           

    2020     2021 

    Q2 Q3 Q4 Q1 

        F'cast F'cast 

Food and Beverage Sales           

In the quarter £ Billion 1.2 6.1 6.2 5.8 

MAT (right scale) £ Billion 39.5 31.6 24.6 19.3 

% change vs 1 year ago   -91.0% -56.4% -53.1% -47.8% 

            

Food and Beverage Purchases         

In the quarter £ Billion 0.4 1.6 1.7 1.6 

MAT £ Billion 10.6 8.5 6.7 5.3 

% change vs 1 year ago   -89.0% -57.3% -51.6% -45.1% 

            

Food purchases           

In the quarter £ Billion 0.4 1.4 1.5 1.5 

MAT £ Billion 8.9 7.3 5.9 4.9 

% change vs 1 year ago   -85.5% -53.0% -47.7% -41.2% 

            

Source: Peter Backman         
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I also produce data for each market sector, distribution channel, temperature etc – and 

since the onset of coronavirus, I have repurposed my model to show monthly as well as 

quarterly and annual data. Contact me if you want to access relevant data for your 

business – to benchmark your existing performance and help you assess what your future 

prospects look like. 
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Industry news 
 

In my Weekly Briefing Report, I include relevant industry news that relates to the current 

week. Below I have listed news items that generally cover a longer time period.  

 

Financial & Legal 

 

• EY Brexit Tracker shows 7,500 UK financial service jobs and assets of more than £1.2 

trillion have been relocated to the EU  

• New car sales in the UK fell -4.4% YoY in September to their lowest for 21 years  

• Global emissions fell 9% in the first six months of the year 

• Bankruptcies in the UK declined -21% in the last year; the fall was due to 

government covid support that benefitted some businesses at risk 

 

Retail 

 

• Zuber and Mohsin Issa plus PE firm TDR Capital acquired Asda from Walmart 

• Tesco UK and RoI sales grew 8.6% in the last quarter  

 

Restaurants 

 

• The Restaurant Group reported LfL sales up 11% in July to September; 90% of 

outlets open  

• Wagamama LfL sales grew 11% in the quarter to end September 

• Comptoir Group turnover fell -61.4% in the half year to end June 

• Nando’s launched a plant-based alternative to chicken 

• Scully St James’s launched meal kit delivery service 

• The Fulham Shore sales to the year to end March 2020 rose 7% 

• The Local Data Company reported that 11,120 chain store outlets shut between 

January and June 

• Tasty revenue fell -59% in the six months to end June 

 

QSR 

 

• BTC Hospitality, owner of Soho Coffee Co sales rose 6.4% in the twelve months to 

end January 2020 

• Domino’s Pizza global sales increased 14.4% in the quarter to early September  

• Domino’s UK sales increased 18.3% in the last quarter; online sales rose 35.6% 

 

Pubs 

 

• Competition and Markets Authority cleared Marston’s joint venture with Carlsberg  

• Marston’s managed / franchised business saw sales 10% in the quarter to early 

October 

• JD Wetherspoon LfL revenues fell -29.5% for the period in the last year 
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Hotels 

 

• Whitbread revenue fell -77% in the latest six months 

 

Leisure 

 

• Manchester Airports Group revenue fell -90% since the start of covid 

• Social Entertainment Ventures, operator of Flight Club in London and Chicago, 

sales were up 27.1% in the year to end September 

 

Suppliers 

 

• Pepsi global sales rose 5.3% YoY in the latest quarter 

• C&C sales fell -15% in the six months to end August  

 

Around the World 

 

• McDonald’s LfL sales fell -2.2% globally in the quarter to end September 

• Starbucks global LfL sales fell -9% in the quarter to end September 

• Domino’s Pizza Poland system sales rose 2.5% in he last half year 

• Just Eat Takeaway orders globally rose 46% in the third quarter 

 

 

 

 

 

 

 

 

 

 

The Huq Index is a daily count of unique panellists present across 14,193 foodservice outlets among which 

there are 1,139 pubs, 9,921 quick service and 3,133 full-service restaurants  

• The index shows the year-on-year change between each daily value and the mean of the 

equivalent week the year before. This index has been back tested prior to the publication date and 

is reviewed monthly. 

• The index has been et to a base score of 100 (the average figure for February 2020). This method of 

showing the data has been chosen with particular reference to the impact of covid on the 

restaurant (and related markets). The index allows simple comparisons with the state of the market 

prior to covid rather than showing percentage changes which have varied wildly during the onset 

and progression of covid. 

 

My Quarterly Briefing Report is supplied under my standard Terms and Conditions.  

 

• Peter Backman must be acknowledged as the source and owner of the Information whenever it is 

published (electronically or otherwise). 

• You may not distribute the Information to any third party (including your clients, advertising agencies, 

advisers, other companies in your group, etc.) without my express prior written 


